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Developing a successful 
strategy, managing task 

efficiency And delivering 
tailor-made end products 

while focusing on creativity by 
listening to the goals of our 

clients are the foundation of 

every Creative I 
project! 
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INTRODUCTION 

 

Welcome to Creative I! 
 

 

 
First and foremost, thank you very much for the opportunity 
to present you with marketing development information.  In 
this document you will find information on how “Creative I” 
would like to work with you in the development an integrated 
marketing campaign. Creative  I believes in developing and 
cultivating strong relationships with our clients, and 
therefore you will find information on how we will become 
an extended member of your organization in an effort to 
successfully build a strong, cohesive and marketable 
campaign tailored specifically to your short term and long 
term efforts.    
 

One of the themes of Creative I is the close relationship that 
we build with our clients.  The difference between Creative I 
and other agencies is that we are collaborative and 
consultative throughout the entire process.  Please know that 
any and all questions are welcome at all times regarding your 
campaign and marketing in general. 
 
The purpose of this document is to provide a scope of areas of 
marketing development.  Marketing initiatives that we 
propose for your campaign that we will produce include 
strategy, brand development, creative design,  imaging, 
online marketing, web development and creative design.  We 
also specialize in other areas of non-traditional marketing 
that include social media marketing and management , video 
production and imaging, and experiential marketing which 
include event production and management.  
 
We strive for excellence in all that we do and would love the 
opportunity to  bring great marketing services to your 
business.  There’s no where but UP to go for your brand!  We 
look forward to working with you.   
 
.  
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ABOUT OUR AGENCY 

 

We provide more than ten years of 
experience used to build, create, 
innovate and assist our clients in 
successful marketing campaigns. 
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Developing exciting brands, managing projects, and 
launching campaigns that connect with the 
consumers is a feeling that never gets old. Some 
people look forward to when a day ends, I love the 
opportunity that a new day (and a new brand) brings! 
Working directly with clients to create new and 
unique approaches to marketing their business is 
what fuels Creative I.  
 
A thriving love for creativity, brand development, 
digital and experiential marketing is what helps us to 
build memorable projects. Marketing is a tool that we 
use to build and maintain incredible relationships.  
Business development is often a long road however 
we have learned that working with the right team of 
individuals that understand your vision and want to 
see you succeed.  We are that team! 
 
We use proven methods of integrated marketing 
development, paired with creative ideas, and 
effective brand building tools in order to elevate your 
business.  The best part of it all is that we actually 
love every minute of it! 
 
Let’s talk about how Creative I can work with you!   
  



Creative I was formed simply because I  
love working with clients to enhance their 
marketing and brand presence. 

DURIEL SMITH 
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WHO WE ARE  

 With over 10 years of experience in 
Integrated Marketing and brand 
building, Creative I is a collective of 
Brand Experts from diverse 
backgrounds. What we have in 
common is a focused love and facility 
for innovation and business growth. 
For leading companies we provide 
brand discovery and revitalization, 
consumer research, business growth 
strategies, creative marketing 
execution, and in-company 
consulting on building a strong, in-
house innovation culture. The 
difference is that we invest our talent, 
skills, and resources to ensure that 
our clients are successful.  That’s our 
guarantee! 
 

At Creative I, we are the group of 
individuals that are comfortable sitting 
down for lunch to fully understand your 
brand (we'll cook for you if you'd like), 
jumping on the dance floor with you to 
engage with your audience (no worries, 
we each have a signature move or two), 
or extensively evaluating and developing 
a plan of action on how we can increase 
your exposure before we discuss who 
would really win in a battle between 
Batman and Superman (that alone 
requires heavy evaluation).  Simply put, 
we believe in the development of above 
quality relationships with our clients 
which extends to your consumers.  Our 
process is always professional and direct 
while becoming a member of your 
extended family.  We are ALWAYS ready 
to create amazing work with our clients!  

With Duriel, almost everything comes back to music!  He has an 
obsession with classic R&B, Soul and Pop music so much so that 
he challenges anyone to a game of "name that tune".  A self-
proclaimed perfectionist with a thriving love for brand 
development, creativity, and all things marketing, Duriel is the 
guy that loves to see a project launched. “There’s no better 
moment then when an audience responses to something new that 
they have been anticipating.” says Smith.  He's the guy that you 
remember from high school and college who always came with 
the music, planned your activities, and went on to plan your 
reunion (true statement). 
  
Duriel started Creative I directly from these passions.  He lives and 
breathes Creative I and working with clients to enhance their 
marketing and brand presence.  He holds a Bachelor of Arts 
degree in Organizational Communication and Business 
Management and a Master of Science in Integrated Marketing 
Communication.  Within Creative I Duriel serves as the "glue". He 
loves to work directly with clients to develop new and unique 
approaches to marketing development.  When not working with 
clients on campaigns, he is constantly strategizing with team 
members on new ideas and developing projects internally. 
 

DURIEL SMITH 

- Duriel Smith 

 
CHIEF EXECUTIVE OFFICER,  INTEGRATED MARKETING DIRECTOR 



When our clients see how 
excited we are about our 
business and our brand, it 
further solidifies our 
purpose. For some 
marketing professionals, 
building campaigns is a job. 
We love the chemistry that 
comes from working with 
each other which is 
transferred to our 
clients. We uphold family 
and friendships that are 
meaningful and create 
balance between work and 
life. 
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The Creative I Mix 

 

A Few Facts About Creative I 

 

10  
Creative I 

Staff Members 

Numerous Cups of 
Coffee Keep Us 

Going 

100+ Successful 
Projects and 
Campaigns 

1 Cohesive  
Message To Build 

Great Brands 



Concept Design 

Our agency is experienced in 
various areas of creative 
development. We evoke high levels 
of innovation in everything we do! 
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1 
We work very closely with our clients 
to get a full understanding of the 
direction of their brand. We start by 
reviewing design ideas (samples 
submitted by the client and our 
team) to assess what the client is 
looking for. We follow up with 
mockups submitted to the client for 
review and approval. 

2 Creative Design 
Well, it's a part of our brand identity, so 
naturally we are passionate about 
it.  We guarantee that once you start 
working with us, you will be too!  Your 
brand is meant to be exciting and this 
starts with the creative process.  We get 
down to the fine points of creativity, 
outlining every single detail in a 
collaborative environment.   

3 Digital Marketing 
In the extremely fast paced world that 
we live in, digital marketing is 
imperative!  Instead of focusing on fancy 
anecdotes, we keep our digital strategy 
very true to form and simplistic in 
nature. Our digital strategists develop 
content that is innovative 
and informative set to drive viewership, 
engagement, retention, and leads.      

4 Brand Communication 
Building your brand starts with a firm, 
relatable connection to your audience 
which includes an identity that evokes 
emotion, is unique, memorable, and 
timeless. We create brands that help you 
start, continue and elevate the 
conversation. There is nothing we love 
more than knowing our clients are proud of 
the brand that they represent.   



SOME AWESOME 
THINGS WE DO 

CAMPAIGN DEVELOPMENT   BRANDING  CREATIVE 

    DIGITAL   EXPERIENTIAL  Social strategy 

The development of an effective 
marketing campaign is essential 
because we help you establish a 

game plan. Clients come to us for 
integrated marketing  consulting, 

development and management 
where we build and launch 

effective, successful and 
memorable campaigns .  

 
We create brands that help you 
start, continue and elevate the 

conversation. Our goal is to ensure 
the best image of your brand is 

presented to your audience.  
There is nothing we love more 
than knowing our clients are 
proud of the brand that they 

represent.   

Your brand is meant to be exciting 
and this starts with the creative 
process.  We get down to the fine 

points of creativity, outlining 
every single detail in a 

collaborative environment. Our 
goal in creative development is to 

always make the final product 
relatable to your audience. 

Instead of focusing on fancy 
anecdotes, we specialize in content 

development and multimedia 
production.  We transfer our talents 

in areas that include PR, training, 
networking events, fundraising, 

business development and more. 
 We develop content that is 

innovative and informative set to 
drive viewership, engagement, 

retention, and leads.    
 

We thrive on introducing and 
telling your story through live 

events. We focus on launch events, 
grand openings, concerts, festivals, 

pop-up shops, and more. We 
produce incredible experiences that 

connect your brand and 
successfully engage your audience, 

celebrate milestones, and enjoy 
high quality entertainment.    

We are a relationship driven 
agency.  The ability to build a 

trustworthy brand that is relatable 
through the sharing of relative 

content that is designed to engage 
your audience across various 

platforms is vital. We work closely 
with our clients to perfect your 

message and present your brand 
to the public that will keep the 

coming back for more. 
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 Introduction 

Every project and 
campaign is structured 
to produce maximum 
results which always 
starts with a great 
foundation 
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We believe in the idea of 
establishment of foundation.  
What would a campaign look like 
with little or no understanding of 
the business, market, or 
consumer?  We've seen it and it's 
not attractive. So we jump right 
in, roll up our sleeves and do 
everything from brainstorming 
sessions with your business to 
management interviews to get 
right down to what you want and 
need. Then we analyze this 
information, develop a prospectus 
and blueprint, and look into how it 
all translates for your brand. 

OUR PROCESS 

 

 Discovery & Planning  Concept Development 

It's true that failing to plan is 
planning to fail.  During 
our planning phase, we take a 
good look at the BIG picture; 
applying our talent, skill and 
knowledge into a defined set of 
goals, personas, and an overall 
strategic vision. We stick to the 
plan while adjusting to the needs 
of the client.  Our plan always 
includes becoming a member of 
your extended family.  With a solid 
agreement and plan in place, we’ll 
work together to focus, push one 
another, and strive for continued 
success. 

We absolutely love the 
creative process!  Our team 
lives and breathes all things 
CREATIVE.  We believe that 
our best work comes from a 
unique and genuine 
connection with our clients 
which comes from our 
passion for design and 
development.  It is here 
where we Creation of design, 
layout and mockups in an 
effort to develop the 
marketing deliverables that 
will be presented for external 
use.   



We often tell our clients that we don't practice 
rocket science, just pure old school mixed with 
new school marketing techniques. We believe 
that successful engagement is ongoing, seamless, 
and natural. We compare it to an awesome first 
date that lasts forever. When done properly you'll 
see results in all areas including retention, 
support, revenue, productivity, performance and 
even love! It's great to be liked but it's even better 
to be loved!  

 Launch  

 

 

CREATIVE I PROPOSAL 

 

We recall the rush of reading 
articles in our favorite teen 
magazines where artists talked 
about their new projects, athletes 
that were releasing new shoes, 
and the excitement of seeing a 
new product on a shelf.  Our team 
consistently strives for this level 
of excitement with every 
campaign launch.  Our goal is to 
transfer the same level of 
excitement throughout the entire 
process from our team to yours 
and directly to your audience. We 
will work seamlessly with your 
brand to achieve success. 

  Application Evaluation and Results  

Our goal is to communicate your 
message in a fun, unique and 
interactive way.  We work hard to 
produce incredible experiences t 
hat connect your brand and 
successfully engage your  
audience, celebrate milestones,  
and enjoy high quality 
entertainment.  Our team at 
Creative I are a group of  
storytellers specializing in content 
development and multimedia 
production.  We transfer our talents 
in areas that include PR, training, 
networking events, fundraising, 
business development and more. 

We are constantly evaluating 
the work that we produce both 
internally with your company 
(how your business is 
responding) and externally 
(how your audience is 
receiving the content and 
message).  Our goal is to 
always move forward and 
pursue growth with your brand 
and future projects. We have 
utilize tools to evolve your 
brand, creating higher quality 
experiences and conversations 
with your audience.  



Thinkers. Strategists. 
Dreamers. Believers. That's 
us!  If your brand identifies 
with any of these attributes, 
then we guarantee we were 
made for each other.  
Doug Soper serves as our 
Director of Business 
Development. With an 
extensive background in 
sales and live event 
production for, Doug works 
with our clients to set 
attainable goals. 
 
 

Behind every great brand  
is a great team! 

Gill Garrett has an eye for 
talent, unique imagery and 
the vision for always 
displaying the best which 
gives our clients the type of 
look and feel that sets their 
brand into a new 
stratosphere.  Rather it is on 
location capturing 
moments of special events 
or in the lab touching up 
images to incredible levels 
of perfection, Gill is an artist 
in his own right.   
 

Terry Taub is a very 
important piece to our 
puzzle.  When it comes to 
providing vision, his 
impeccable eye for design 
combined with his 
imagination and ability to 
see the big picture. It's that 
level of drive and 
infatuation with creative 
design that elevates our 
process and ultimately the 
finished product.  

We help our clients build successful 
brands… marketing is in our soul! 

OUR TEAM 
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CASE STUDY 
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Oakland Primary Health Services 
Integrated Marketing Campaign 
 Health care facility providing 
comprehensive, dental, and mental health 
needed a rebrand that would be vibrant 
and inviting for the community.   

Project Management 
 Over a 1.5 year development process, 
Creative Innovation Associates 
provided consultation and integrated 
marketing development strategy to 
OPHS regarding how to utilize 
traditional and non-traditional 
platforms to increase internal and 
external business objectives including 
sales and operations. 



Challenge 
 

-C Moulder 
Director of Community Outreach 
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Solution 
 Our firm was given the opportunity 

to work with a very successful 
healthcare organization looking to 
update their integrated marketing 
strategy.  Our challenge was to 
produce marketing collateral that 
would  be used by staff members to 
promote services to the community 
in order to increase program 
enrollment and patient quota 
fulfillment.       

Fully understanding the importance of healthcare 
for income challenged individuals and families, we 
designed vibrant digital promotional collateral to 
be used by the Director of Community Outreach 
and facility management and staff members. 4 
individual presentations were created to highlight 
the areas of the practice including comprehensive 
healthcare, dental and mental health services. 
 
We spent time with the OPHS staff including the 
President and CEO, Director of Community 
Outreach, Chief Financial Officer and the Director 
of Operations to understand their process and how 
marketing collateral was essential in their 
success.  From our meetings we learned that the 
importance of being a resource for the community 
was very high. Equally important was our need to 
address the diverse community that the facility 
serves.  
 
With the information that we gathered from the 
OPHS staff we were able to create and launch a 
successful integrated marketing campaign 
complete with a rebrand of their organization 
including a new logo and professional images of 
the facility. We incorporated the theme of multi-
colored hands in a circle formation to show a 
sense of community for the new logo.  Once the 
brand was created we developed marketing 
collateral for the organization including  print 
promotions that were used to announce the facility 
relocating, new business cards, panel cards, 
letterhead, tri-fold brochure, digital marketing 
presentation of services provided, media 
development consulting (commercial 
advertisement), and the production of  internal and 
external building signage. 
 
Our campaign efforts resulted in increased 
patronage to the facility, positive feedback from 
the community and a heightened positive climate 
among OPHS staff.   

Working with Creative I was exactly 
what we needed in order to elevate 
our efforts in informing the community 
about our healthcare facility.  As the 
Director of Community Relations it 
was important to have branded 
marketing material that I could use  at 
community events.  Creative I worked 
with me to understand our vision and 
provided exactly what we were 
looking for. 
 



CREATIVE I WORKS 
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National Business League  
Annual Golf Outing 
  
We have produced the marketing campaign 
for this very successful corporate sponsored 
golf event since 2016. For the NBL we provide 
a cohesive, message driven and branded set of 
collateral designed to engage community 
leaders, business owners, entrepreneurs, and 
golf enthusiasts. Focus is placed equally on 
traditional and non-traditional marketing 
tactics to expand event awareness and 
increase brand equity. We create their Save 
The Date Announcement, Sponsorship 
Package, Event Website, Onsite Event Signage, 
and Post Event Digital Marketing Promotions.  
The NBL continues to increase sponsorship 
and golfer participation.  
    
 

1 

2 The Fur Café International 
 In our ongoing campaign with The Fur Café 
International, we established a theme that 
showcases the elegance, professionalism, and 
style of women today. We created a brand that 
speaks to these women as part of a exciting 
community of leaders that embrace being 
fashion forward and fun individuals. We 
created their brand identity (logo), we manage 
consumer engagement (social media), 
developed their website and also manage 
their online store (E-Commerce). 



CREATIVE I WORKS 
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Beginning 2 End Events 
Cleveland, Ohio 
 

3 

4 Pearvue Productions 
Las Vegas, Nevada 
In the very fast paced city that is Las Vegas, 
standing out in a crowd is very important. We 
were approached by a very successful 
production company specializing in major 
event production to create a brand that would 
provide an identity for their services.  We 
worked closely with Pearvue Productions to 
incorporate the specific camera that they 
often use for production as part of their brand 
logo and identity.  We work with Pearvue to 
develop their digital strategy continue to 
manage their brand marketing services. 

 
In our consultation with Beginning 2 End we were 
made aware that many of the participants that were 
interested in the event were small business owners.  
We uncovered the need for their vendors to be able 
to receive valuable information regarding the event 
and ultimately secure their booth for the show 
online.   
 
In addition to their brand identity (logo and 
imaging), we created and managed the B2E event 
registration, digital platform connected to the B2E 
social media accounts allowing vendors to 
download the vendor participation package (PDF 
files), view important information regarding the 
event, and provide payment directly to B2E for 
participation. B2E continues to experience 
increased participation from vendors and ticket 
sales for events and a renewed contract from the 
hosting venue. 
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During this phase we really get to 
know exactly what you are looking 
for through an open forum of idea 
sharing, concept review, looking at 
your current marketing presence 
and more.  We will listen openly to 
your vision and conduct 
preliminary research on your 
industry to gather what the 
market is providing for your 
business and how we can 
innovate.   

WORK PLAN 

 Organization and the development of a plan is essential for a successful campaign. We know first 
hand that extenuating circumstances do arise which we let our clients know that we are flexible 
and collaborative in our efforts to provide you with the best service.  The following is a general 
work flow and plan that we utilize for projects and campaigns. 

•  Ideas, Concepts and  
     Brainstorming 

 Free flowing, fun and communicative 
environment where we welcome all 
creative thoughts for the project 

Week 01/Phase 1 
 

• Design 

Week 02/Phase 2 
 

Client provides examples of designs 
that they like, color schemes, layouts, 
web sites to Creative I for review. 

•  Development and 
     Production 

Creative I produces all 
marketing services as 
outlined in agreement 

Week 03/Phase 3 
 

 WEEK 01 
 MARKETING  

& RESEARCH 

Specific Tasks 
 •  Phone and/or email consultation 
•  Brainstorming session 
•  Keyword Development 
•  Short Term Goal Development 
•  Business Objective Establishment 
•  Communication Strategy 
•  Review of Current Marketing  
    (if available) 

 

 WEEK 02 - 03 
 DESIGN  
& DEVELOPMENT 
We request examples of examples 
and designs that the client finds 
favorable. This gives our team a 
foundation to work with as we 
prepare for development.  No 
matter if it is brand development 
or digital marketing, we ask that 
the client provide a minimum of 
(3) samples for us to review. We 
will then discuss how the client 
wishes to proceed and adjust the 
plan for development as needed. 

Specific Tasks 
 •  Sample Review for Feasibility 
•  Project Theme Development 
•  Image Review and Submission 
•  Design Format Preparation 
•  Web Programming Preparation   
     (Hosting and Domain Procurement) 
•  File Preparation (Google Drive) 
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WORK PLAN 

 Organization and the development of a plan is essential for a successful campaign. We know first 
hand that extenuating circumstances do arise which we let our clients know that we are flexible 
and collaborative in our efforts to provide you with the best service.  The following is a general 
work flow and plan that we utilize for projects and campaigns. 

•  Project Review and Mockup 
     Presentation Review 

 Creative I provides mockups and 
concepts to client for review 

Week 04/Phase 4 
 

• Finalization  
    and Launch 

Week 05/Phase 5 
 

Creative I formats all relative designs 
and digital files for public viewing 

•  Evaluation and Final 
     Approval  
  Creative I provides access 

to final files for approval 

Week 06/Phase 6 
 

We present final project and 
campaign details to the client. 
This includes mockup designs, 
test sites, and other collateral to be 
reviewed by the client for any 
revisions.  Creative I provides 2 
revisions per project specification.  
Additional revisions will be 
subject to our revision fee. Once 
the client provides revisions, we 
will prepare the project for official 
launch. 

 WEEK 04 - 05 
 REVIEW, SETUP  

& LAUNCH 

Specific Tasks 
 •  Project Formatting (PDF, EPS, etc.) 
•  Database Management 
•  E-Commerce Setup 
•  Promotional Marketing 
•  Mobile Marketing Development 
•  Affiliate Marketing Program  Setup 
•  Search Engine Optimization  

 

 WEEK 02 - 03 
 EVALUATION 

We work with you to 
ensure that the project is 
functioning properly, 
assess any feedback that 
you are receiving from 
the public and plan for 
any possible additional 
marketing opportunities 
that are available.   

Specific Tasks 
 •  Analytics Review 
•  Follow-up Marketing 
•  Consumer Review 
•  Campaign Updates 
•  Product Updates 
    (E-Commerce Update) 
•  Promotion Review 



THE BEST SOLUTIONS FOR 
YOUR MARKETING NEEDS 

$95 per hour/ 
2 Hour Minimum 

Campaigns 
starting at 
$1,250.00 

Campaigns 
starting at 
$750.00 

Campaigns 
starting at 
$500.00/mo 

Whether it’s brand and creative 
development,  social media  and 
content management, digital and 
online strategy, or analytics we can 
walk you through the process. 
 

MARKETING CONSULTATION 

BRAND DEVELOPMENT 

DIGITAL MARKETING 

SOCIAL STRATEGY 

Full service brand development 
with services that include logo 
design, business collateral 
(business cards, stationery), theme 
creation, and more 

Complete digital marketing services 
including website design, host 
management, E-Commerce/online 
store management, SEO and more 

Content marketing creation and 
management including social 
media, E-Mail marketing, online 
promotions, post scheduling and 
more 

MARKETING 
SERVICES 
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The information included in the breakdown is based on our projected 
hours of development. We will know much more once we conduct 

thorough meetings on development, production and the direction of 
the campaign in its entirety.  

Description 

Campaigns 
starting at 
$1,250.00 

PROJECT BREAKDOWN 
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The information included in the breakdown is based on our projected hours of development. We 
will know much more once we conduct thorough meetings on development, production and the 
direction of the campaign in its entirety. The information included in the breakdown is based on our 
projected hours of development. We will know much more once we conduct thorough meetings on 
development, production and the direction of your project and campaign in its entirety.  

1. Project/Campaign Research & Development Estimated Costs  $1500 

The development of your brand strategy is essentially just getting to know you and 
establishing a game plan. Clients generally come to us in one of two ways. 1) They 
come to us seeking a specific deliverable: “I need a website,” or 2) They come to us 
knowing they need a campaign that includes branding or various marketing 
elements that will ultimately enhance their business.  Many don’t know where to 
begin or what pieces to start with, which we are comfortable with.  We all have to 
start somewhere!  Our process includes very involved conversation that allows us to 
determine what you need, in what order we should deliver those items to be most 
effective, and creation of a plan of action. 
 
  We will assess your current marketing strategies, take a look at what your 
competitors are doing, and identify new opportunities.   
  We will talk with you to get a clear understanding of your business and long-term 
goals. We incorporate these elements into the vision that will result in a marketable 
brand.   
  We will review what we gathered from you during the discovery phase and 
develop a customized strategy that will help you present your brand, product or 
service in order to reach new prospects across both traditional and non traditional 
platforms. 
  We will continue to work with you to develop new marketing programs and 
strategies that will increase brand exposure and brand equity.  Our goal is to help 
you grow while continuing to appeal to your target audience. 
  
 

  
 

2. Creative Design & Brand Development  Estimated Costs   $1750 
Description 
Our focus on creative design and brand development provides a unique platform to 
showcase business, your culture and people, and your products and services. 
Working with us lends itself to connect with your audience, giving them a chance to 
interact with your brand in a way that is custom and authentic. Depending on your 
industry, brand and key performance indicators, your campaign strategy might 
target several of the following objectives: 
 
  Increase brand awareness. 
  Create company culture. 
  Increase customer engagement and loyalty. 
  Showcase products and services. 
  Develop brand identity (logo, imaging, etc.). 
 

  Increase brand loyalty. 
  Enhance and complement event experiences. 
  Incentivize consumer engagement 
  Grow your community. 
  Connect with influencers. 
  Drive Sales 



The information included in the breakdown is based on our projected 
hours of development. We will know much more once we conduct 

thorough meetings on development, production and the direction of 
the campaign in its entirety.  

Description 

Campaigns 
starting at 
$1,250.00 
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3. Digital Marketing & Launch Campaigns  Estimated Costs  $2250 

The ongoing focus of the campaign will be to position your brand through 
highlighting your mission on the digital marketing platforms that we develop and 
manage, ensuring a cohesive message, showcasing services, products (as 
applicable) and expertise, and communicating with your brand community. Our 
goal is to effectively incorporate information that will showcase a comprehensive 
and successful marketing campaign.  We will advise specifically on each individual 
effort once we begin this area of the campaign and will continue to provide 
mockups and updates throughout the developmental process.   
 
  Creative I will make it of high priority to ensure that the public will be able to 
receive engaging content and information related specifically to your business on 
relative platforms (website, social media, mobile, etc.    
 We will design and develop a branded digital content hat features information and 
services provided by your business/organization 
 We will collaborate with your business to obtain all information and images that 
you are looking to incorporate and place this in a professional layout. 
 We utilize integrated marketing applications (social media) to be placed as part of 
your campaign in order to connect the public with your brand, including news, and 
updates.  We will assess your current social media engagement and create accounts 
as necessary. 
  
 

  
 4. Evaluation, Management & Optimization  Estimated Costs   $2750 
Description 
We continue to work with our clients once we have launched their project and 
campaign to assess user experience, response information, and qualitative and 
quantitative data.  We conduct testing across various platforms to ensure that the 
project is running smoothly and continue to offer management of the campaign 
while exploring opportunities for growth.   

  Digital platform testing, management and  content updates 
  Hosting and domain management 
  E-Commerce (Online Store Management) 
  Search Engine Optimization 
  User Experience (UX Platform Development) 
 

Our team of marketing professionals has 
years of experience in brand development, 

innovation, creative design, integrated 
strategy, and business development! 

 



A FEW OTHER 
THINGS WE LOVE 
TO DO 

    E-Commerce  
     Management 

      Database management    PRINT COLLATERAL  Lead generation  
and analytics 
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USER  
   EXPERIENCE (UX) 

Search engine  
optimization 

  Email marketing    Digital promotions    Event marketing 



TERMS AND CONDITIONS 

 
The client agrees to pay the total fee payable in one payment. A 50% deposit 
is required before any work begins and the remaining payment when final 
project/campaign is approved but before it is delivered. The client 
understands that all work produced by  Creative Innovation Associates 
belongs to Creative I until paid in full. In the event of termination of this 
Agreement, Creative I owns all work (concepts, mockups, designs, etc.) and 
has the right to complete, exhibit, and/or sell the project not including 
business name). Furthermore, Creative I owns all concepts created The 
client understands that once the final invoice is paid in full, the client has 
the right to use the final project in all media useful for business promotion 
and that Creative I reserves the right to display the project for business 
promotional use. 
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Payment Terms 

Completion Time Creative I agrees to complete all projects within a timeframe agreed upon 
with the client.  Development timeframe will be discussed prior to request 
for deposit. Illness, injury, or other events beyond Creative I’s control, such 
as: fire, theft, computer failure, and Acts of God may result in a delay of 
unpredictable length. 

Project Ownership & 
Intellectual Property 

You, the client, have ownership of the finished project for use that is 
beneficial to your business. Creative I retains the right to use the 
project/campaign, or any concepts created in the process, within printed 
and on-line portfolios, including promotional materials such as newsletters 
and advertisements. The client also gives Creative I permission to use 
client’s full name, business address, and/or website address, for testimonial 
purposes on her website, or other business related media. The client 
understands that it is the client’s responsibility to copyright relative 
completed projects (www.copyright.gov) and/or seek trademark 
(www.uspto.gov/main/trademarks.htm). 

Content Creative I does not warrant that the concept, project and campaign 
functions, consultation or advice, will be uninterrupted or error-free. The 
entire risk as to the quality and performance of all finalized marketing 
deliverables to the client. In no event will Creative I be liable to the client or 
any third party for any damages, including any lost profits, lost savings or 
other incidental, consequential or special damages arising out of the 
reproduction of, or appearance of any deliverable, even if Creative I has been 
advised of the possibility of such damages. 

Maintenance &  
Storage 

Monthly maintenance/updates for  deliverables will be an additional charge 
per our revision rate which will be outlined in our final agreement. 
Creative I stores all designs and images on a server which requires a 
monthly fee.  Depending on storage needs for digital marketing 
campaigns/projects, images/video, etc., the monthly fee may be reduced 



TERMS AND CONDITIONS 

 
Creative I agrees to utilize stock photos during the marketing development  
process where available. Any media files acquired by Creative I for inclusion 
in the client’s project or campaign shall remain the property of Creative I 
and may be used in multiple, separate projects. Should the client require full 
ownership of the provided media files these terms must be disclosed in 
writing. 
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Media Files 

Permissions The client agrees to give access or be added as an administrator (usernames, 
passwords, and any other required permissions) to existing or future domain 
registration, hosting accounts, social media, and affiliated service-providers 
as needed to accomplish the goals set forth in the written proposal. The 
client also authorizes Creative I to publicize their completed Web site to Web 
search engines, as well as other Web directories and indexes, if this is 
included in the scope of the project. 

Proposal For any campaign or project, a proposal shall be provided to the client which 
outlines the general scope of the project. Additionally, the proposal shall 
include an estimate of the costs involved to complete the project. Additional 
work required to the project will incur additional costs. All prices specified 
in this contract will be honored for three (3) months after both parties agree 
to this contract. Continued services after that time will require a new 
agreement. 

Termination of  
Agreement 

The client has the right to terminate this Agreement if, Creative I fails to 
complete the project by any deadline that has been submitted and agreed 
upon in writing. If agreement is terminated for any reason other than failure 
to deliver within agreed-upon timeframe, Creative I shall retain the deposit. 

Indemnity Private information shared with Creative I for marketing development 
including credit card information,  online account information (usernames, 
passwords, etc.) will not be shared with any third party without the written 
consent of the client. 

Client Provisions Client will provide all text to be used in all marketing collateral including 
print projects, Web site development, promotional campaigns or any other 
requested services unless otherwise negotiated. Client agrees to provide 
copy and any other submissions in a timely manner. Client also agrees to 
provide 2-3 samples prior to the start of the project in order to provide 
direction.  

Project Management  Hours reflected in the proposal serve as an estimate,. We will adjust all 
invoices accordingly to show hours of development and management.  The 
hours provided are projected hours based on our previous experience 
working with clients on campaigns. If additional services or hours are 
needed for revisions, we will advise the client of this prior to proceeding.       
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ACCEPTANCE OF PROPOSAL 

 

Project Title  Project No.  

Invoice Name 

  Client Name 
  Address 1 
  Address 2 
  City, State, Postal Code  
 
Project Due Date  

  4 Weeks from receipt of deposit  
 
Proposal Date  

00/00/18 

  Research & Development   $ 
 

  Creative Design & Brand Development  $ 
 

  Digital Marketing & Launch  $ 
 

  Project Management & Support  $ 
 

Total (Including Tax)      $ 

Print Name 

Company/Business Name 

Signature of Approval    Current Date  

Creative Innovation Associates 
info@creativeiassociates.com 
Office: (248) 825-3178 




